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Usability For Your Web Site

Aims of this Exercise

In the following exercise you will carry out a cognitive walkthrough. Choose a partner and sit in front of your PC. One partner will be the observer and the other partner will carry out the tasks, then you will swap. 

Open up the URI of the observers Web site (or another chosen Web site ). The partner carrying out the tasks will attempt the 5 tasks listed below while describing what they are doing/thinking etc. The observer will not interfere in any way but will write notes on how easily the activity is carried out.

1.1
Email address

Find the contact email address for the site (for information, not Web site problems). 

1.2
Search

Carry out a search on the site using your partners name. Note the number of relevant documents found.

1.3
Copyright

Find a copyright statement for documents available from the site.

1.4
Magazines/Bulletins/mailing lists

Find out if there are any magazines, bulletins or mailing lists you can subscribe to.

1.5
Address

Find out the address of the main office of the organisation that the Web site is for.
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QA For Your Web Site

Aims of this Exercise

In the following exercise you will carry out a cognitive walkthrough on the Auygsburg Web site.

2.1
Task 1

Go to http://www.augsburg.edu/main.html
What does Donald R Steinmetz teach at Augsburg? Write down each step you tried in looking for this information below.
2.2
Thoughts on task 1

Did this seem like a sensible place to have to go for the information? Would you describe that sequence of actions as intuitive or obvious?
2.3
Task 2
Go to http://www.augsburg.edu/main.html
Find out the name, place and year of birth and PhD topic of Augsburg College's president. Write down each step you tried in looking for this information below.

2.4
Thoughts on task 2

Did this seem like a sensible place to have to go for the information? Would you describe that sequence of actions as intuitive or obvious?

2.5
Task 3
Go to http://charlestonchamber.net/splash.swf 

Find out how to renew your membership in the Charleston Metro Chamber of Commerce, and who to call if you have further questions.  Write down each step you tried in looking for this information in the box below.

2.6
Thoughts on task 3

Did this seem like a sensible place to have to go for the information? Would you describe that sequence of actions as intuitive or obvious?

2.7
Task 4
Go to http://charlestonchamber.net/splash.swf  

Get a list of the companies sponsoring the Developers Council. Write down each step you try in looking for this information in the box below.

2.6
Thoughts on task 4

Did this seem like a sensible place to have to go for the information? Would you describe that sequence of actions as intuitive or obvious?


QA For Your Web Site

Aims of this Exercise

In the following exercise you will carry out some user-centred design. Imagine you are working for a company that designs Web site and machines for online rail ticket purchasing.

3.1
Buying a train ticket

A basic flow diagram of the processes involved in buying a train ticket would include the following decisions making points:

Destination
(
Time
(
Type of ticket
(
Buy

Consider the range of options that users might want to build into their transactions. E.g. Railcard discounts etc.

3.4 Flow chart

Now flowchart how you would plan an interface for the following scenarios:

a) A train station ticket machine

Janet as at Reading station, and needs to buy a ticket for a train leaving in 4 minutes.  She is travelling to Basingstoke, returning today.  As it is before 10am she will be travelling out during peak hours, but returning at 3.00 in the afternoon.

Basingstoke is a popular destination for passengers embarking at Reading.  The line between the two stations is operated by First Great Western trains, who also own the ticket machine.  They are keen to ensure that the ticket machine encourages passengers to choose first class or business tickets, particularly during peak hours.

b) A Web site that sells train tickets for any UK train journey

Derek needs to buy tickets for a work trip in a couple of weeks, travelling from London to Nottingham with two colleagues.  They want to travel first class so they can get plenty of work done, and need to be in a coach that allows them to speak on their mobile phones.  However, since their meeting isn’t until the middle of the day, he’s interested in finding out if any special fares are available, even if it means buying two single tickets per person.  One of Derek’s colleages has a railcard that entitles him to a 25% discount on tickets outside peak hours.

c) A web site that sells train tickets for specific journeys

FlyByTrain.com is a web site part funded by the British Airports Authority to encourage more people to travel to airports by train.  The ticket purchasing part of the site just allows users to buy tickets to or from an airport, but covers 15 UK airports, from Southampton to Glasgow.  

Marie is flying to Budapest from Luton Airport at the weekend.  She’s at work so doesn’t have her flight time to hand, but has made a note of the flight number.  She’d like to book tickets for her and her two friends in advance, catching the latest train that will still get them to Luton in time for check-in.

d) A telephone train booking service

The phone equivalent of the web booking service handles tens of thousands of ticket bookings a week, often talking to people who don’t have Internet access, are wary of booking tickets online, or who want to talk to someone about the different options rather than pressing buttons.

Douglas needs to book tickets to travel from London to Penzance on Friday after work.  He’s not sure if it makes sense to catch the sleeper service or simply get a late train.  He’s not sure when he’s coming back, so wants to find out what fares are available on both services (sleeper and normal service), then book a ticket accordingly.
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