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The Cambridge Manifesto

Aims Of This Exercise

The aims of this session are to agree on a set of recommendations (to be known as The Cambridge Manifesto) or UKERNA, institutions and other bodies which will help institutions in deciding whether to introduce advertising and in the implementation, if they so decide.

3.1
Recommendations for UKERNA

In your discussion groups help complete the following set of recommendations.

In order to assist UK HEIs in making informed decisions on whether to provide advertising using JANET, UKERNA should:

3.2
Recommendations for JISC

In your discussion groups help complete the following set of recommendations.

In order to assist UK HEIs in making informed decisions on whether to provide advertising using JANET, JISC should:

3.3
Recommendations for Institutions

In your discussion groups help complete the following set of recommendations.

In order to assist UK HEIs in making informed decisions on whether to provide advertising using JANET, institutions should:

3.3
Recommendations for Other Bodies

In your discussion groups help complete the following set of recommendations.

In order to assist UK HEIs in making informed decisions on whether to provide advertising using JANET, institutions should:
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